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W hen it comes to making a 
first impression, you only 
get to make it once. Our 

DREAM Team created this checklist to 
help you deliver excellence, based on the 
expectations set forth with the seller, listed 
in this guide for your knowledge. In order 
to empower you to ultimately deliver a 
first-class experience to our clients, this 
guide was created to outline what we 
have asked to be addressed by the seller 
before you arrive. However, we have 
noticed that it is common for the seller to 
miss some details. Remember, the more 
items there are in the room, the smaller the 
room looks. This is what we are hoping to 
avoid and to do so, we need your help.
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P H O T O G R A P H Y
S t r at e g i e s  A n d  T i p s  F o r  P h o t o g r a p h e r

As you take the picture, we ask you to 
use your best judgment, to see if some 
items are getting in the way of the overall 
presentation of the property, we are 
marketing to sell. If so, please remove 
them before taking the photo. If upon 
arrival, you notice that the property 
needs a little sprucing up for the best 
results, please help us out if it seems 
like a little sprucing can go a long way! 
We are happy to reschedule the shoot 
if you feel it will require more than you 
can provide by yourself. With this said, 
our agents usually confirm that the listing 
is ready for the photoshoot before you 
arrive, which minimizes the odds of you 
having to spend more time than needed. 
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Remove any wires/hanging items and covers such as those found in pools, grills, 
hot tubs, etc. The goal is to have nothing distracting the eyes of the buyer or 
taking attention away from the features of the subject being photographed.

Consider the best angles to shoot. Stand far into a corner, against a wall or door, 
go inside a closet if you have to, anything you feel is needed to expose the room 
in its largest and most realistic form. Remember to angle the photo to include the 
floor & the ceiling for a balanced image, so the subject being photographed is 
the center of attention. 

Please add artistic photos that will offer different views; highlight the countertops, 
glasswork in showers, unique features on the floor, etc.  Also, remember 
photographing the floor plan matters. Showing how the exterior connects to the 
interior and how one room flows into the next is essential to our marketing team. 
Our goal is for our photos to serve as a showing tour of the property online, in 
such a sequence, that as the buyer browses through our listing photos, they feel 
like they are there in person. 

Any lamps or furnishings that may be in the way of an open and airy feel to the 
room or the subject being photographed, must be put away and replaced after 
the picture is taken. It’s important that we leave the property as we found it.

Inside pictures require a lot of lighting, so please, be prepared to bring extra 
lighting with you for optimal results in the photography.

Toilet seat covers must be down at all times and any personal items, found in 
showers, vanities, kitchen countertops, etc. should be put away. 
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WHEN IN DOUBT: 
T h e  B e s t  T e s t  T o  T e l l

Thank You!

T       o leave our upcoming listing knowing 
that you have done all you can do; 
we recommend you run your work 

through the final test. Please go through the 
photography taken before leaving with 
the eyes of a discerning buyer, and be 
honest with yourself: Is that the best we can 
do? Were multiple angles of each room 
captured? Is there anything getting in the 
way of showing its full potential? Please 
be advised that we are counting on you 
to pay close attention to the details during 
the photo shoot, to help us enhance the 
property at its best.

“ Everything has beauty,

but not everyone sees it “

C o n f u ci  o u s


